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Introduction  
 
In 2002 the Organization for Economic Co-operation and Development (OECD) 
identified household consumption as an area needing more research for sustainable 
development. Much attention has been focused on production, leaving household 
consumption poorly understood, which “…has made it difficult in the past to identify 
the appropriate role of governments in promoting more sustainable consumption 
patterns, and for the choice and implementation of different policy instruments” 
(OECD, 2002). The National Geographic Greendex survey recently attempted to 
quantify household consumption. . The Greendex study focused on 18 countries. 
Findings suggest that while environmental concern has increased, this has not 
influenced sustainable behavior changes. Furthermore, the survey ranked 
Americans “as the least sustainable of all countries surveyed” (Greendex, 2014, 5).  
 
Irish scholars have initiated a five-year research project called ConsEnSus 
(Consumption, Environment and Sustainability)  (consensus.ie). The objective of 
ConsEnSus was “to gain an understanding of people’s attitudes and behaviors 
towards sustainable household consumption and sustainable lifestyles” 
(consensus.ie).  One component of the ConsEnSus project was a national survey 
examining the attitudes and behaviors of Irish residents concerning sustainable 
behaviors in food, water, energy, and mobility. In partnership with colleagues in 
Ireland, OPAL undergraduate researchers implemented a similar lifestyle survey 
targeting Oregonians in the spring of 2015.  
 
Findings 
 
We received 692 responses from Oregonians spread over different counties, 
resulting in a 36% response rate.  In general, Oregonians expressed high levels of 
environmental concern and an awareness of their own personal impact on 
sustainability  (Table 1).   Specifically, Oregonians expressed concern about climate 
change and their individual impacts on resource use. Many respondents also stated 
that they believed their actions could have a positive environmental impact. 
 
 
 
 
 
 
 
 
 



Table 1. 

 
 
Food 
 
The majority of Oregonians in the survey were attentive to where and how their 
food is produced (62.9%) and took steps toward reducing food waste (89.2%). 
However, behaviors directly related to climate change and food illustrated a 
disconnect between attitude and behavior. For example, 55.9% disagreed with the 
statement, “I try to avoid eating meat as much as possible”. 
 
Water 
 
In general, Oregonians indicated that they practice relatively responsible and 
conscious behaviors in regards to how they use and view the consumption of water. 
About 58.4% of survey participants indicated that they pay attention to the amount 
of water they use. Further, Oregonians indicated that they felt uncomfortable using 
water unfettered and agreed with the notion that saving water was imperative. On 
the other hand, Oregonian households remain divided (roughly 43% each of no’s 
and yes’s) on whether or not they deemed it necessary to cut down on water 
consumption within the past year for environmental reasons. 
  
Transportation 
 
The majority of Oregonians indicated their primary form of transportation was a 
fossil fuel vehicle (67.5%). A small number of Oregonians use a hybrid or electric 
power vehicle (7.3%). When survey participants were prompted with the question 
about which measure they believe would “encourage people most to reduce their 
journeys by car”, about 23.7% indicated that improved or more affordable forms of 
public transportation would be of assistance.  
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Energy 
 
The majority of Oregonians indicated they would be willing to sacrifice some 
personal comforts in order to save energy (64.3%) and 76.1% indicated the ability 
to reduce their household’s energy use was important to them. But their willingness 
to sacrifice personal comforts did not translate as strongly into being willing to pay 
more for renewable energy, with only 48.7% stating they would pay more for 
energy from a renewable source.  Despite this, 54.8% indicated they wanted more 
information on energy efficiency from their government in order to make up their 
own minds.  
 
Consumption 
 
In general, Oregonians are aware of the impacts individuals have on the 
environment. Overall, 82.4% agreed that, as a society, we need to reduce 
consumption to protect the environment, with 82.2% agreeing that as individuals 
they have a responsibility to reduce personal consumption.  Conversely, less than 
half (43.6%) of Oregonians agreed that they felt informed about the environmental 
impacts of products they utilize at home; and only 36.5% of survey respondents 
indicated that they avoid products with a lot of packing.  
 
Summary 
 
Overall, Oregonians expressed strong environmental attitudes and indicated 
concern about sustainability on a personal level. Many Oregonians are already 
engaging in sustainable behaviors, but there are areas where there is a disconnect 
between a attitudes and behaviors indicating that individuals may need more 
information or modeled behavior to nudge them to make sustainable choices or 
engage in sustainable behaviors.  
 
 
 


